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Jevékag

Zro 14° CFO Forum, n KPMG zntnoe ané toug ergaveis opiAntég prof. Andrew Scott (LBS), Timo
Elliott (SAP), Elleanor Winton (Future Institute) kai ka. Niko Bérra (IOBE) va pag WIAhoOUV yia TNy
kateUBuvon TG EANGSOC, TN Eupdring, Tng 0IKOVORIag Kal TV TEXVOAOYIGY, AAAG Kal TOUS «avEUOUS»
rou ernpedzouv tnv ropeia toug. MNepioodtepor and 200 CFOs & CEOs, and 120 etaipeieg, Bempnoav
xpnaoigo va éNBouv otig 25 louviou, oto Divani Caravel va toug akoUoouv Kal va oUzNnTACOUV pazi Toug
ZNTAPATA TOU TOUS arnaoxoAoUv h Ba Toug anaoxoANGouV OTo AUECO UEANOV, EVIOS TOU PEUCTOU
eMnvikoU mepiBaAovTog, 6rwg GANWaTe NBeAe va tovioel o Tithog tou cuvedpiou “New Challenges,
New Decisions”.

H évtovn evtUmmon nou MpokAAeoav ol TIapoUCIACEIS aroTummBNKe atn SIadpacn OUIANTMV Kal KOVOU
Kal TIG TOAAES EQWTNOEIS TIOU EiTE KATETEBNOAV NAEKTPOVIKA ETE EKPwVNBNKAV, 0TI AZIOAOYNOEIS TWV
OUVESPWY, AANA Kal ata «rnyaddkiar» mou dnpioupynBnkav Katd T didpkeia twv diaAeipudtwv. O1 TitAol
TWV TAPoUCIdoewy WIAOUV pbvol Tous: Future Impertect, Ta Eridueva Bruara petd tv Koion, The Top
Technology Trends Helping Finance Become a Better Business Partner, The Future is Already Here.
EEioou xpnoiua kar erikaipa kpiBnkav ta dUo mdveA Tou cuvedpiou mou €pepav €101KoUg 0T PopoAoyia
va pag LIANCOUY YIa TIS EMMIOOEIS Tou ApBpou 21 OTIS €MIXEIPNTEIS AAAG Kal TIEMEIPAUEVA OTEAEXN YId
va kaBopioouv 10 pdAo tou CFO otig EEayopég kar ZuyxwveUoels.

To “Post Event Report” rou d1apdzete, okomro €xel va eVNUEPQOTE! N va BUITE!, CTAXUOAOYOVTAG,
Ta KUPIa ONUEIT TOU o TIPOOEATOU «KoppatioU» piag pakpdg oeipdg CFO Fora tng KPMG.
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Tt Gkouoa oTo

140 CFO Forum tn¢ KPMG

Ta tpia peyaAUtepa eurddia tou Finance:

* To npoowrikd replopizetal ota Pacikd Tou Kabnkovia (62%).

e Avernapkng mpdofacn o€ AeITOUPYIKES HETPATEIS TTOU 0dNnyouv N
EMNPEAZOUV TA OIKOVOUIKA PETPA TTOU Mpérel va AngBolv (31 °/o).

® AVEMAPKNG yVOON EMIXEIPNCIAKNG OTPATNYIKAG KAl TNG
aANAeni®paong Tou MPOCWIKOU €VIOS TOU TUNPATOS (27 °/o).

Edv o1 ayopég kdvouv AdBog otnv diariotwon 6Tl BPIoKOUAOTE O€
mepiodo ouvexoUs otacipdTNTag, 600 MEPICCOTEQO ViIVETAl OAPES OTI Ol
mpoPAEéWeIS Toug ntav AavBaopéveg, 1ooo nepioodtepo Ba BubBizopaote
o€ évav eaUuAo KUKAo Aitétntag (taper tantrum).

Katd toug teAeutaioug SU0 aIMVES, MAYKOOHIWS, TO TPOCTOOKIUO ZWAG
au&avertal katd 2 Xpovia avd OEKAETIA. L€ AVEMTUYHEVES XMDPES,
touhdxiotov 10 50% twv Bpepmv rnou yevvnbnkav 1o 2007 avapévetal va
ZNOOUV TEPIOCOTEPO amnd ekatd Xpovia.

O puBu66g algnong Twv Zuyxwveloewv Kal EEayopdv otn Eupdrn urroAcimerai
ONPAvVTIKA TwV GAAQDV QVEMTUYHEV®V TTIEQIOXMDV.

H éupeon @opoAoyia mou amoteAeital and EUPECOUS POPOUS, POPOUS TUVAAAayDV
Kal (OPOUG KATavAAWONG, EKMTPOCWIIET TO 27 % tou EANNVIKOU A.E.T1., evdd n dueon

1020%.

Ta ”Big Data” pag BonBoUv va XpNaIPoroINCOUE TIEPICTOTEPES YVATEIS KAl
vopoug, 4rnwg 1o vopo Tou Benford katd tov oroio Sev umdpxel iIcokatavoun oto
MPWTO WN@io apiBU®V Mou avAKOUV O€ Mpayuatikin opdda m.x. o apiBudg éva (1) eppa-
vizetar we mpdto wnoio oo 30.71% twv nepimooeny evid o apiBués 9 pohic 4.6%.

O ko60opog Ba xpeldzetal 40% HE 50% TEPIOOTOTEPO VEPO, EVEPYEIQ KAl TPO®N PEXPI TO
2030.

YOOV e TO VOO Tou Moore, n unoAoyIoTikn 10xUS Simhacidzetal kaBe 18 pr’wcg.

Xpeiazetai TTOAU KaAn MTPOETOINAO 101 piag ouvaMayng Euyxwveuong Kai
ESayopdg: Aievépyeia evOeAexoUS OIKOVOUIKOU Kal VOUIKOU EAéYXOU KAl TTPOTEKTIKN
MPOETOIPACIa-PHEAETN-EQAPUOYN TNG UAOTTIOINONG.

H karammoAépnon Tng @opodiag@uyng Kal ING @oPOAmmoQuUyNng €ival KoIvog 0T0X0G
yia 1o Kpdtog aAAd Kai yid TIS €MXEIPATEIS TTou emBupolv éva otabepd mepiBAAAov e uyin
aviaywviopd. Kdbe nmpoordBeia tou Kpdtoug duws nmpog auth tnv kKateUBuvon Ba rpénel

va XPNOIPOMOIEl OAES TIG CUYXPOVES TEXVIKEG EAEYXOU Kal VA PNV YiVETal YE TETOIO TPOTO Mou
va dnuioupyel SuoPdactaxto dloIkNTIKSG Kal XPNPATOO0TIKO KOOTOS OTIC EMXEIPNTEIS OMwS

n mpotelvépevn pe 1o ApBpo 21 tou N. 4321/2015 diadikaoia.
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14% CFO Forum
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O kaBnyntrigs tou LBS Andrew Scott éxave
€eKTevA avdAuon tng eAAnVIKAS katdotaons.

H ermkoivwvia Letaél ouveESPwWV Kai OUIANTOV
€yIVE Kal NAEKTOOVIKA.

O kevipikol opIANTES Tou ouveSpIoU LE

tov AievBuvrn . Mridko kai tov
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XAPHZ TKOPITZAZ, Mepipepeiaxds Okovouixkés Aicubuvtrs, Diageo Hellas

FNMANNHZ KAANADATAZ, revikos AicvBuvtric Oikovopikev Yrnpeoiav Ouitou,
Ouirog Ermxeipricewv MutiAnvaios

EYAITEAOZ KAPAIPHIOPIOY, 2uuBoulos, Yroupyeio Oikovouikwv
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AOANAZIOZ AEPBIZHZ, Bon66g evikds AievBuvrris, AvanAnpwtris Erkepalric
Touéa Anartrioewv Eidikou Xeipiouou, Eurobank Epyaoiag

1QZH® KIOYPOYKOI'AOQOY, AievBuvrris, Bank of America Merrill Lynch
FEQPTIO0Z NIKAZ, revikéc Okovouixkés AievBuvtris Ouitou, SkAaBevitng AEE

riQProz I1AI'IA'iQAN NOY, r evikos AieuBuvrris AvadidpBowong Aaveiwy
Corporate Shipping, OuiAog Todrezas [eipaiws
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KPMG
—vents of Excellence

Ané 10 1998 n KPMG otnv EAAGSa Slopyavaver pe peyaAn emtuxia, EMXEIPNUATIKES EKONADOTEIS yVOONG,
mpoPAnuatiopol kai SIKTIwong, dIaTtNPOVTAS €vav evepyd SIAAOYO HE Ta OTEAEXN KAl TOUS ETTIIXEIPNHATIES TNG
eAANVIKNG ayopds o€ Béuata mou Toug araoxoAoUV Kal ToU avauéveTal va kaBopioouv katd kKUpIo Adyo TIS eEeAIEEIS.

Ta KPMG Events of Excellence, ta oroia éxouv yivel Becudg otnv emixelpnuatikin ayopd, éxouv @IAOEEVTEI
eEalpeTIkoUg ORIANTES OMwg 0 kopupaiog manager Jack Welch, o vourieAiotag X. Miooapidng, o cuvidputhg tng
Apple, S. Wosniak, o N. Roubini, o P. Cotler, o Hans-Werner Sinn, aAAd kal mANBog dAAwv agidAoywv
MPOCWIIKOTATWV and Kopupaia navermotnpiakd 1I6puuata tng Eupnng kar twv HIA.

Katd tn didpkeia twv TeAeuTaiov 12 unvay,

Ol SKan)\d)Gelq (0} o ﬂpleuOl,’lq éXouV Sl0pyavwBei 4 ekSNAGTEIC,

10 Guru Event 10 18° HR 10 1° Family 10 14° CFO
ue tov Freek Symposium pe Business Forum
Vermeulen 10 BpaPeia Beouds  Forum kai

HR Awards

KPMG

18° Zupmoagio | -

Freek Vermeulen
Strategy &
Entrepreneurship
under Uncertainty.

A

E 800+ Zuppetéxovteg  and 313 Etaipeieg

3- 47 OuiAntég

19 000+ Mass mail recipients ﬁ 1 Workshop

4 Maveh

46 Xopnyoi 14 000+ impressions
42 Etaipor Emikoivawviag 20 000+ evnpepwBnkav
220 Anpooieloerg péow announcements
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